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Credit Union email 
scam warning

CREDIT Union cus-
tomers in Cork are being 
warned of an email scam 
that aims to collect personal 
information from members 
through a process that uses 
an identical copy of the 
Credit Union’s actual web-
site.

The Irish League of 
Credit Unions (ILCU) has 
urged members to delete the 
email if they have received 
it and stressed that no Credit 
Union will ask a member for 
personal details by email or 
over the phone.

Passage West Town 
Councillor, David O’Byrne 
received the email asking 
for his passport number and 
passport expiry date.

“I received a ‘phishing’ 
email from billing@credi-
tunion.ie in my personal 
email account alleging to 
be from the Irish League of 
Credit Unions,” he said. “It 
is a very dangerous email, 
which could easily catch 

someone unawares due to 
its genuine look. The link 
contained in the email takes 
you to a site which is, at 
þrst glance, identical to the 
actual Credit Union web-
site. The fraudulent website 
looks for the person’s pass-
port number and expiration 
date.”

This ‘phishing’ email 
allows fraudsters to ôþshõ 
private information from a 
person through email. Ac-
cording to the ILCU, the 
people carrying out the 
fraud will request an update 
or veriþcation of personal 
details and sometimes pass-
words. Then they will typi-
cally use it to access a per-
sonõs þnancial accounts or 
for identity theft.

More information and 
advice on online security, 
protecting your identity 
and your personal informa-
tion can be found at www.
makeitsecure.org.

Irish suited to entrepreneurship 
– EU survey

AN EU SURVEY has 
shown that Irish people have 
the right attitude to entrepre-
neurship. The study shows 
that 49 per cent of the Irish 
population would like to “be 
their own boss” while 23 per 
cent of respondents are tak-
ing steps to start up a new 
business.

The Acting Director of 
the Small Firms Association, 
Avine McNally has said that 
the recent þndings of the 
study on Entrepreneurship 

are very encouraging for fu-
ture entrepreneurs. Accord-
ing to McNally, it is essential 
for Ireland to develop an en-
trepreneurial culture. “There 
is never a good time to start 
a business,” she said, “yet 
over 1,080 people a month 
in 2009 took the risk and set 
up a business in Ireland.”

The EU Survey looks 
at entrepreneurship and em-
ployment preferences across 
Europe and some of the oth-
er major world economies. 

Comments: Whether it’s used or new vehicles you’re 
looking for, this website has it all. Well laid out and 
combining images and information in a coherent fashion, 
this site offers everything to a prospective buyer. There 
are individual contact and location details for the various 
specialised garages Kearys operate around Cork as well 
as information on NCT, servicing and special offers. As 
well as a search function that allows visitors to track 
down the car of their dreams by model, make, year 
and price, there is also a blog that keeps visitors up to 
date with all the latest happenings as well as deals and 
special offers. Kearys also keep up to date with the world 
of social networking and there are links to their various 
sites on the website.

www.kearys.ie

•	 Appearance: 4/5

• 	 User-friendliness: 4/5

•	 Usefulness: 4/5

• 	 Rating: 12/15

Website of the week -www.kearys.ie

Live Register increase 
shows domestic 
weakness - IBEC

IBEC, the group that 
represents Irish business, 
has said that the larger than 
expected increase in the 
Live Register reÿects ongo-
ing weakness in the domes-
tic economy.

Commenting on the 
latest CSO labour market 
þgures, IBEC senior econo-
mist Fergal O’Brien said: 
“The second quarter of the 
year has proved very disap-
pointing for the labour mar-
ket. The latest increase in 
the Live Register highlight 
the tough trading conditions 
that þrms operating in the 
domestic sector continue to 
face. 

“The scale of the do-
mestic economy, in money 
terms, is down by one quar-
ter since the start of the re-
cession and there are not yet 

solid signs of recovery. Fol-
lowing on from weak retail 
sales þgures, the latest Live 
Register þgures highlight 
the challenges facing many 
businesses.

“Government must en-
sure that funds committed 
under the revised capital 
investment programme start 
ÿowing through the econo-
my as quickly as possible. It 
must also look again at the 
need for extra measures to 
help sustain vulnerable en-
terprises and jobs.

“A breakdown of the 
Live Register þgures shows 
that the bulk of new job 
losses are in the profession-
al and clerical areas. This is 
in stark contrast to this time 
last year when construction 
accounted for the largest 
proportion of job losses.”

“Taking the plunge and 
starting a business can be 
risky and the survey shows 
that across Europe, Irish 
people are amongst the most 
willing to throw caution to 
the wind. The survey shows 
that nearly half of Irish peo-
ple (49%) would like to be 
self-employed or start their 
own business, this is higher 
than the EU average of 45 
per cent.

“The reasons why Irish 
people would like to be 
self-employed are due to the 
personal independence, self-
fulþllment and the chance to 
work in an area they are re-
ally passionate about,” said 

McNally.
The survey highlights 

a series of positive attitudes 
towards entrepreneurship in 
Ireland: 31 per cent of those 
surveyed in Ireland who 
are employees felt that they 
could become their own boss 
in the next 5 years. 23 per 
cent of respondents in Ire-
land said that they were tak-
ing steps to start a new busi-
ness or had done so, while 
a further 13 per cent were 
thinking realistically about 
it. 78 per cent of Irish people 
thought that good ideas were 
the most important aspect of 
a new business. One in þve 
Irish people have a fear of 

bankruptcy due to setting 
up a business that may fail 
and 24 per cent would have 
a fear of what would happen 
to their income.

“Small businesses are 
both different and important. 
They are important because 
they create jobs. They are 
different because they are 
managed by people who take 
risks with their own money. 
There are tens of thousands 
of Irish adults seeking to 
start a business and we must 
ensure that everything pos-
sible is done to help these 
entrepreneurs achieve that 
goal,” concluded McNally.

Suit company takes on great Cork name
Suit Distributors Ireland 

Ltd, under the auspices of the 
proprietor Dave O’Connor, 
was established in 2007 and 
within three years expanded 
its chain of outlets in Cork, 
Northside and Southside, 
Tralee, Galway, Dublin and 
most recently in Limer-
ick supplying high quality 
men’s clothing direct to the 
public at trade prices. Suit 
Distributors have become 
renowned as one of the larg-
est Irish owned suppliers 
of men’s suits and casual 
wear with a veritable who’s 
who of high proþle business 
men and sporting celebrities 
throughout Ireland and the 
UK amongst their clientele. 
All the showrooms stock 
a contemporary collection 
of designer suits alongside 
their own in house collec-
tions Roberto Gallini and 
Canavaro. Suit Distributors 
offers the customer the ul-
timate in quality, style and 
comfort and with full tailor-
ing service, available in all 
showrooms, alterations can 

be made as required. Dave 
O’Connor can only be de-
scribed as a visionary and 
in these straightened times, 
has taken the bold step  to 
launch a unique and top 
quality, authentically Irish 
range of men’s clothing un-
der the brand of Jack Doyle, 
‘The Gorgeous Gael’ who is 
remembered by thousands 
of Irish at home and abroad 
as the þrst modern Irish ce-
lebrity.

Jack Doyle was born 
Joseph A Doyle in Cobh Co 
Cork on 31 August 1913 
into a typical working class 
family of that era. 

He took on many la-
bouring jobs and being 
above average in stature for 
his age often found himself 
in þghts with men more 
then double his age earn-
ing himself a reputation for 
being rather useful with his 
þsts, it wasnõt long before a 
well known farmer advised 
Joe to take up boxing pro-
fessionally and to do so the 
best course of action would 

be to join the army.  
After being rejected by 

the Free State Army, due to 
the fact that he was just 16, 
Joe decided that the only 
way was for him to leave 
Ireland in pursuit of reach-
ing his goal, to achieve this 
he boarded the Innishfallen 
in Cork as Jack Doyle.

In 1930,after joining the 
Irish Guards (having made 
himself a year older) and 
in 1932, after being bought 
out of the service with an 
unbeaten record of 28 þghts 
– 28 wins 27 of which by 
knockout,  headed off to box 
professionally. He won ten 
þghts on the trot all within 
two rounds and at the age of 
just 19 lost out in his Brit-
ish Heavyweight bid against 
title holder Jack Petersen in 
front of 85,000 people in the 
White City, London.

Later in life, Jack was 
jailed for knocking out a 
garda in a pub and on his 
release set sail for England 
where his downward spiral 
continued in earnest. Find-
ing himself almost penni-
less and friendless on the 
streets of London Jack took 
to sleeping in doorways and 
was found dead on a foot-
path in December 1978, 
his body lay unclaimed for 
some time until a delegation 
from Cobh brought his re-
mains back to Ireland where 
he got a heroe’s funeral in 
Cork. 

For further information 
on Suits Distributors Ireland 
Ltd see www.suits.ie.

BARBERS WANTED
Experienced barbers required for our 

new Mahon Point store opening 
19th August 2010.

Great salary offered to the right candidates
Contact Pat to arrange an Interview

087-7843802
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Written By
David O’Shea
Director - Investments

We all love the idea of winning the Lotto.  We 
consider the cost of a û3 ticket to win û5 mil-
lion as a good bet.  Yet we instinctively know 
the chances of winning are small and therefore 
spend only a little on lottery tickets.  This be-
haviour is how our brain processes the risk/re-
turn of any investment.  Our әgutӚ instinct is to 
buy the ticket as the odds seem attractive but 
our әheadӚ rationalises we should only spend a 
small amount on purchasing a ticket and not our 
entire savings.  Holding әlottery ticketsӚ or risky 
bets in an investment portfolio can be important 
too.  They can complement existing investment 
assets and offer potentially high or windfall re-
turns.  Yet there is also a chance of them return-
ing nothing at all.  As such they should be con-
sidered as a small and risky part of investorӚs 
portfolios.

Unfortunately, over the last number of years 
investors have been guided more by gut than 
head and this resulted in portfolios with an over 
reliance on risky bets which ultimately proved 
worthless.  Avoiding this scenario and protect-
ing your wealth can be achieved by 3 simple 
steps.  Firstly decide on direction, secondly add 
diversity and þnally always control risk.  

The most valuable exercise investors should 
perform is deciding what they are investing for.  
It could be a source of income independent of 
their job, a pension for retirement or a legacy 
to be left to family.  Whichever it is an invest-
ment portfolio must have direction.  Achieving 
average but consistent returns can allow them 
to realise their desired investment aims without 
taking excessive levels of risk, keeping risky 
bets/lottery tickets to a minimum.  E.g. invest-
ing û5,000 every year for 15 years with a 5% 
annual growth rate will give you a nest egg of 
û115,000. 

Diversity is also important.  Irish investors are 
particularly guilty of concentrating investments 
in property and equity but little else.  Investors 
wishing to take on riskier investment bets should 
consider asset classes they do not currently 
hold and avoid compounding existing risk. 

Finally, risk control should be a constant in your 
investment portfolio.  Once investment aims 
have been decided investors need to be con-
stantly vigilant for risks that affect the realisation 
of those investment aims.  Constantly challenge 
your assumptions as to why a particular portfo-
lio is best suited to achieving your aims.

Human tendency means we will always be at-
tracted to riskier investments just as we are to 
buying lottery tickets.  Investors with clearly de-
þned investment direction and a focus on diver-
sity and risk control however, realise that these 
investments should be kept to a minimum.   Next 
time you get that әIt Could Be YouӚ feeling listen 
to your head as well as your gut!

DIRECTION, 
dIVERSITY & 
RISK CONTROL


